5420 E. Broadway Blvd., Suite 200
Tucson, AZ 85711
Phone: 520-290-3200
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AJO CENTER PADS

Description Property Highlights

Location: ~ 2100-2180 E. Ajo Way ¢ 2 miles from the University of Arizona, downtown Tucson and the
SEC of I-10 & Ajo (aka AZ 86) at Kino Corridor Tucson International Airport.
Tucson, AZ

PAD Sizes: Parcel 1A - +41,004 SF For Ground Lease or BTS
Parcel 1B - +47,535 SF For Ground Lease or BTS
Parcel 4: +61,751 SF - For Sale
Parcel 5: + 38,675 SF - For Sale
Parcel 2 - For Lease, see separate brochure.

Intersection of three highways, on I-10 off ramp.

Next to £300 acre Kino Sports and Entertainment Complex, currently
undergoing a major 90 acre expansion to include an 8,600 SF ice
complex, a 130,000 SF field house, and an 8,500 seat stadium.
Additional hotels, restaurants, and several multi-family projects are
being planned on an adjacent parcel.

s Next to Banner University Medical Center South Campus
Demographic Highlights . ,
Next to + 350-acre The Bridges master plan development that includes:

2021 Estimates 1Ml 3MI 5MI _

¢ +350,000 SF Tucson Marketplace at The Bridges (up to
Population 6,778 100,251 259,994 1,000,000 SF).
Households 2,059 32,369 91,813 120,000 SF The Refinery, Phase | of the £3,000,000 SF UA Tech

Average HH Income $47813  $48333  $53134 Park at The Bridges.

(Source: ESRI, CCIM Site To Do Business, US Census Bureau 2010) i20(|),000 SF Geico Regional Headquarters building with £2,000
employees.

Traffic Counts 50,000 SF (up to 150,000 SF) JTED - Joint Technical Educational
Ajo Way: 23,617 VPD (2021) Facility, with £25,000 students in first phase.

-0 70,601 VPD (2020) A Deve|opment By: For information, contact:

Kino: 36,979 VPD (2021 Craig Finfrock, CCIM,CRX, CLS
Total: 131,197 VPD Designated Broker
(Source: Pima Association of Governments and ADOT) cfinfrock@cradvisorsllc.com

The information contained herein was obtained from third parties, and it has not been independently verified by the real estate brokers. Buyer/tenants should have the experts of their choice inspect the property and verify all
information. Real estate brokers are not qualified to act as or select experts with respect to legal, tax, environment, building construction, soils-drainage, or other such matters. Commercial Retail Advisors, LLC represents the
owner of the property in any transaction contemplated by this brochure and does not represent the tenant.
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The long-anticipated University of
Arizona Tech Park at The Bridges, lo-
cated on Kino Parkway and Interstate
10, will open its first building known as
The Refinery in late January. The Re-
finery’s 120,000 square feet of office
space will be shared equally by UAri-
zona programs and outside businesses
wanting to work closely with the uni-
versity.

The first university program moving

108 BizTucson <<< Winter 2022

into The Refinery is UArizona Applied
Research Corporation. It is a separate
501(c)(3) organization that provides
products, services and solutions to na-
tional security challenges in the U.S.
government and industry. Moving into
their new spaces in The Refinery in late
March will be Tech Launch Arizona,
the university’s tech transfer licensing
office which moves inventions from
university rescarch and technological

!

mnovation into the marketplace, and
Research, Innovation and Impact (RII),
the office responsible for supporting
more than $734 million in research ac-
tivity at UArizona.

The Refinery will also house UA On-
line, the university’s online educational
program, so that all of its staff and pro-
fessors are headquartered in one loca-
tion with a focus on growth.

A regional outpost for the UArizona

www.BizTucson.com
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New Commerciol, Academic Hub
at UA Tech Park at The Bridges

Center for Innovation will open in The
Refinery. UACI is an incubator net-
work for science and technology startup
companies both from inside and outside
UArizona. UACI is headquartered at
the UA Tech Park, Rita Road and In-
terstate 10, and has outposts across the
region, including a bioscience incuba-
tor in Oro Valley.

UACI guides startups through a
27-point program that helps them re-

www.BizTucson.com

By April Bourie

fine their products and offerings, find
success In their product launch and
gain sustainability. The program has
successfully assisted over 160 startups
since its inception in 2003. There are
currently a total of 58 startup compa-
nies in the program — the highest con-
centration of startups in any incubator
program in Arizona, according to Car-
ol Stewart, associate VP of Tech Parks
Arizona.

Several businesses are waiting to get
mto the UACI program and the biosci-
ence incubator, the latest place to open,
is full. Opening the additional regional
outpost at The Refinery will allow an
additional eight to 12 startups into the
program.

“President (Dr. Robert C.) Robbins’
vision for the UA Tech Park at The
Bridges is for it to become the commer-
cialization hub for the university, and

continued on page 110 >>>
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continued from page 109

many of the programs located in The
Refinery create a continuum to achieve
this vision,” said Stewart. “In addition
to RII, a variety of other research or-
ganizations within the university work
very closely with Tech Launch Arizona
(TLA) to determine which research
projects have the potential to be viable
in the marketplace.”

“Once a project is identified, the re-
searchers or professors that created the
intellectual property go through TLA’s
process to prepare for commercializa-
tion. Once they have maximized TLA’s
services and support, they decide their
next step, which may be to formally ap-
ply for the UA Center for Innovation’s
incubator program. When the new ven-
ture has successfully graduated from the
UACI program, they have the option to
scale at the UA Tech Park and grow
their business in Southern Arizona.”

When determining which programs
would fill UArizona space at The Re-
finery, the planning team took into
consideration Robbins’ vision, but also
discerned how the university does busi-
ness and how they could positively im-
pact that. “The opportunity to bring
together the entire UA Online business

110 BizTucson <<< Winter 2022

C C President
Robbins’ vision for
the UA Tech Park at
The Bridges is for it
to become the
commercialization
hub for the university,
and many of the
programs located in
The Refinery create a
continuum to achieve

this vision.

Carol Stewart, Associate VP
Tech Parks Arizona

\ )

unit was an exciting prospect for The
Refinery team and for us,” said Stewart.
“Now, they can fast-track their growth
plans of online content and services.”
Meeting rooms allow students, fac-
ulty and businesses to convene at The
Refinery. “These spaces will provide
purposeful programming for students,
community and industry. Tech Parks
are all about mashing these groups to-
gether,” said Stewart. “All areas of the
institution are involved to make this
project successful, even UA Parking and
Transportation Services. They have
augmented their routes and committed

to Cat Tran service for The Refinery,
allowing students and faculty to casily
move back and forth between UArizo-
na main campus and the UA Tech Park
at The Bridges.”

Half the space in The Refinery is
reserved for UArizona programs, but
the other half will house companies
wanting to work closely with UArizona
— part of the “mashing together.” No
companies have yet been confirmed,
but typically it’s a company that aligns
with the specialization of the institution
and is dedicated to working with the
university through joint research proj-
ects and hiring interns or graduates.

“We're talking with some that may
not be an obvious connection for some-
one driving by,” said Stewart. “Some
examples are mining companies, acro-
space and defense sector companies,
health services-based companies ... en-
tities that have a desire to collaborate
with the university’s areas of expertise.”

This type of connection is very valu-
able to outside companies, according to
Stewart. “The No. | thing that keeps
CEOs awake at night is talent. Helping
these companies navigate to the best

continued on page 112 >>>
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talent and expertise typically requires
some insider’s help. We work with the
different departments at the university
to connect the companies to the best
talent available for their specialized
requirements, whether for research, in-
ternships or permanent positions.”

The name of the building is an allu-
sion to this. It was named “The Refin-
ery” because of its proximity to the best
and brightest that can be mined from
UArizona, allowing companies who
locate there to directly find talent from
the university campus. It could also
refer to the “refining” of research and
technological innovations to bring them
successfully to the marketplace.

When completed, the UA Tech Park
at The Bridges will encompass 65 acres
embedded within a larger 350-acre
multi-use development known as The
Bridges. In addition to The Refinery,
a high-bay research facility will open
in October for Steward Observatory
to assemble high-altitude balloon pay-
loads and test components for space
flights. The building, being constructed

by Concord General Contracting and
designed by Swaim Associates, ltd Ar-
chitects, will have 40- to 50-foot ceilings
to accommodate this research. “It will
create a lot of curiosity because it’s a
different-looking building that will have
a big presence. People will ask, “What’s
that?” and we’ll have the opportunity to
share the university research work go-
ing on in the building,” Stewart said.

A Marriott Springhill Suites broke
ground at the corner of Tucson Mar-
ketplace Boulevard and Kino Parkway
at the end of 2021. Managed by HSL
Properties, the Marriott veered from
the standard building design to align
with the design guidelines of the UA
Tech Park to reflect the high tech, mod-
ern look of other nearby buildings.

Four fundamentals help provide
guidance for what is planned in the UA
Tech Park at the Bridges. “A park like
this is opportunity-driven, and we have
to weigh each opportunity against these
fundamentals to ensure that the right
opportunities are acted upon at the UA
Tech Park at The Bridges,” said Stew-
art.

Chief among these fundamentals are

the design guidelines, which require
all buildings to have high-quality de-
sign and development that ties back to
building design and fundamentals on
the main campus.

The second is whether an opportu-
nity is the right fit for an urban tech
park campus. Tech Park at The Bridges
will be less spread out than the UA Tech
Park at Rita Road, and this must be
considered when determining the right
fit, according to Stewart.

“The third fundamental is the magic
of the mashup ... academia sitting be-
side startups sitting beside industry. We
want all of those different entities meet-
ing up at the water cooler and rubbing
elbows at events,” said Stewart. “That’s
the magic of what we do.”

The final fundamental ties back to
the criteria considered for businesses
wanting to locate in The Refinery. They
must want to collaboratively interact
with the university through industry-
sponsored research and hiring gradu-
ates and interns. “Whatever it is, there
must be a connection to the university,
and we are here to facilitate that col-
laboration,” said Stewart -
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Greenlight Communities Brings ‘Cabana’ Multifamily
Brand to Tucson

New $50 Million Cabana Bridges Project Includes 288 Multifamily Units
in Master-Planned Development

TUCSON, ARIZONA — A Scottsdale-based development firm with a Tucson-
based partner bought 22.91 acres of land at the Bridges for $3.46 million ($3.46
PSF) to bring a popular new multifamily concept to the Tucson market for the
first time. The seller was an affiliate of Bourn Properties of Tucson (Don
Bourn, Manager).

Scottsdale-based Greenlight Communities, together with partner Holualoa Companies, will build a new 288-unit
development called Cabana Bridges as part of the 350-acre Bridges mixed use development near I-10 and Park Avenue.
Greenlight plans to start construction in the upcoming weeks.

Cabana Bridges has an estimated construction cost of $50 million and is estimated to welcome its first residents in January
2023. The project is in the middle of a significant development of nearby attractions, including office, retail, the University

Arizona (UA Tech Park at The Bridges), hotels, restaurants and other features being built within a one-mile radius.

The Cabana brand has become well known for providing brand-new living spaces with modern designs and desired
amenities — all at attractive rental prices. Cabana properties feature contemporary appliances and kitchen finishes, luxury

vinyl tile, a co-working lounge and state-of-the-art fitness center, all accessed via smart home technology.

Greenlight Communities is the first company to innovatively focus solely on building attainable housing to fill the void
between affordable and luxury apartments, using their leading-edge business and development model to create a one-of-a-
kind housing alternative for middle-class residents working in fields such as teaching, healthcare, and public safety. This
type of attainable housing also provides options that allow these workers to live closer to their work, providing several
benefits for the local community and economy.

Greenlight has worked in the Tucson market previously, including developing multifamily residential as part of the
Starpointe project. Greenlight and Holualoa are looking for addition sites in metro-Tucson to develop attainable housing

communities.

“We are excited to bring the many benefits of the Cabana approach to multifamily development to the residents of
Tucson,” said Patricia Watts, principal of Greenlight Communities. “The Tucson market needs attainable housing options
for individuals and families who want to enjoy a quality living experience at reasonable rental rates. This is an ideal
location to enter the Tucson market and we're looking forward to the positive impact this project will have on the

»

community.

Greenlight is currently in the process of building more than 3,000 new Cabana units in Arizona. Cabana Bridges is the 10th
new-build Cabana project and will make use of Greenlight’s innovative approach and industry-changing designs to create

communities with reasonable rental rates.

Greenlight Communities is working to fill a critical need in the multifamily housing market. The vast majority of newly

built multifamily projects are luxury-oriented with higher rents, making them unaffordable for middle-income renters.

“We are pleased to be building the latest Cabana community in the heart of such a dynamic project in Tucson,” said Rob
Lyes, principal at Greenlight Communities. “This is an ideal place for the Cabana brand and will provide housing for
hundreds of individuals and families in a great location with all the comforts and conveniences our Cabana communities

provide.”

Greenlight Communities’ business model eliminates many of the cost and time constraints other building projects and
apartment communities around the country inevitably experience and uses innovative designs and economies of scale to

create a quality living experience at attainable rental rates.

For more information on Greenlight Communities’ Cabana apartments visit www.livegreenlight.com or call (480) 609-
6779.
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Major Expansion at Kino

Sports Gomplex

Stadium, Ice Rinks, Basketball Courts in the Plans

Hearing about new expansion plans
for the Kino Sports and Entertainment
Complex, Danny Plattner said he be-
lieves Tucson hockey may have found a
home — a much-needed one.

“We are very excited about the Kino
South project,” said Plattner, co-found-
er of the Tucson Adult Hockey League.
“There is a great demand for adult
hockey in Southern Arizona. Our num-
bers will significantly grow once the ice
time is available. Players will be able to
join multiple teams and we plan to add
learn-to-play programs for adults and
more divisions.”

Sports fans from near and far will
soon be able to enjoy a state-of-the-art,
multi-amenity facility that Southern
Arizona families, club sports groups
and youth tournament organizers have
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By Steve Rivera

long needed. It will be located south of
Interstate 10 and east of Kino Parkway.

“People have been very positive,” said
Carmine DeBonis Jr, Pima County
deputy county administrator for public
works. “As the information has spread,
we’ve been doing a lot of outreach to
a variety of different parties. Others
expressed a great deal of interest and
excitement.”

Rightly so, given the scope of the
complex expansion that is expected to
break ground as soon as September
2022.

The expansion, which is proposed
to have a $7 billion regional economic
impact, will include an 86,000 square-
footice complex that will accommodate
hockey, figure skating and ice sports; a
130,000-square-foot field house with

cight full-sized basketball courts, that
can be converted to 16 volleyball courts,
and eight indoor lacrosse surfaces. An
8,500-seat stadium for sports and con-
certs is also planned. Construction of
the elements will be phased in with full
completion slated for 2026.

Also envisioned are three hotels, retail
and dining space, multi-family housing
and a medical complex. The new addi-
tion will span an additional 90 acres to
complete the more than 300 total acres
that the entire Kino Sports and Enter-
tainment Complex will occupy.

“It increases the attractiveness of the
venue,” DeBonis said of the project.
“You can dine and shop there. It is to be
a one-stop (facility) to attract and retain
participants at the complex.”

continued on page 226 >>>
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The public-private partnership be-
tween project manager Knott Develop-
ment and Pima County will generate
revenue for the county and reduce the
county’s financial risk associated with
the development and operation of the
facility.

DeBonis called the partnership a
“great one because Knott is bringing in
financing to invest in the project. The
county owns the land. We solicited pro-
posals and selected Frank Knott and his
team, and we’re very excited about this
arrangement that really draws upon the
best of the public sector and the private
sector to bring about a project like this.”

The project 1s the first of its kind for
Knott Development in Arizona. It was
designed with the intention to help the
surrounding area as a complementary
piece.

“It made a lot of sense to us to do
something that would not only create a
lot of athletic facilities but incorporate
amenities, not just what we were going
to build, but what could serve the exist-
ing facilities,” said Frank Knott, presi-
dent of Knott Development, referring
to the county’s completion of the first
phase of the Kino South Complex.
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¢ ¢It made

a lot of sense
to us to do
something that
would not only
create a lot of
athletic facilities
but incorporate

amenities. 9 9

— Frank Knott
President
Knott Development

That $31 million expansion, completed
in January 2020, added 12 new light-
ed rectangular fields and 20 pickleball
courts.

Knott said he communicated with
local adult and youth hockey leagues
about the need for a hockey facility.

“I knew what the growth patterns
had been and what the growth patterns
are moving forward,” he said. “We saw
a tremendous opportunity to provide
the community with a full-service ice
facility that matched up well with what
was going on locally.”

Knott said the county was looking for
additional indoor multi-purpose court
space and “that was an easy one” to ac-
commodate.

“Anything that can help us bring
youth and amateur sports from outside
Tucson, that’s our primary interest here
at Visit Tucson and this certainly ac-
complishes that,” said Brent DeRaad,
Visit Tucson’s president and CEO.
“Phase 1 of the project has been great.
COVID has limited the use, but once
we can put the worst of COVID behind
us, we can put it to good use. This gives
us a much stronger Kino Sports Com-
plex we are able to sell.” Biz
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UA unveils 1st building plan for its south-side tech park
By David Wichner
ARIZONA DAILY STAR

More than a decade after dirt was first turned at the University of Arizona's second technology business park on
Tucson's south side, officials will break ground on the first tech-oriented building there — a new a hub for UA-
related tech development.

A public groundbreaking ceremony is set for Feb. 27 for the new, four-story building at The Bridges, a mixeduse
development north of Interstate 10 between South Park Avenue and South Kino Parkway.

The Boyer Co. will build and own the 120,000-square foot building, and the UA will lease half that space under two
leases approved Friday by the Arizona Board of Regents. Construction is expected to be completed by summer
2021.

Under a 10-year lease, 45,000 square feet of space in the new building will house the offices for Tech Launch
Arizona — the university's technology commercialization arm — and the UA Center for Innovation business
incubator and its client startups.

The space also will feature corporate innovation centers, a student innovation zone, and convertible meeting,
event, classroom and maker spaces, the UA said.

Under a 20-year sublease, 15,000 square feet will be leased to the UA Applied Research Corp., a nonprofit
corporation set up to partner on defense- related research. The UA has the option to extend both leases for two
five-year periods.

Campus Research Corp., a private entity created to manage UA properties, has entered into a development
agreement and ground lease with Boyer, which will own and pay taxes on the building.

The UA said the new building will form a central hub for innovation and commercialization, and it will be named
'Refinery' because of its '‘proximity to the talent and bright minds that can be mined from the University of
Arizona.'

Refinery will be the first building of the UA Tech Park at The Bridges, a 65-acre precinct within the larger 350-acre
mixed-use development. Long-term plans include four to five office and lab buildings for public, private and
academic users.

Infrastructure work on what was then known as the UA Bio Park at The Bridges began in 2009, and a retail
development, The Marketplace at The Bridges, was built out starting in 2012 with a Walmart Supercenter, a movie
theater and restaurants.

But the UA's plans for a biotech business park never materialized and the university dropped the biotech focus for
a wider technology approach in 2014. The UA later proposed a $40 million first-phase technology office building to
anchor a 'technology precinct' at The Bridges, with Pima County on board to fund half of the building's
construction cost through a bond measure.

After the county's plan failed as part of a larger bond package rejected by voters in 2015, the UA sought private
development partners for the property.

The UA announced Boyer as its development partner for the technology zone at The Bridges in March 2018.

Last year, insurance giant Geico opened a regional headquarters in a 200,000-square-foot building at The Bridges
built by The Bourn Cos., another UA development partner.

Contact senior reporter David Wichner at dwichner@tucson.com or 573-4181. On Twitter: @dwichner. On
Facebook: Facebook.com/DailyStarBiz

The University of Arizona says it will lease half the space in this new, four-story, 120,000-square-foot building at
The Bridges, a mixed-use development north of Interstate 10 between South Park Avenue and South Kino
Parkway.

RENDERING COURTESY OF THE UNIVERSITY OF ARIZONA
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$31.2M expansion done; more expected on horizon

By Caitlin Schmidt
ARIZONA DAILY STAR

Hundreds of youth soccer players gathered Saturday to dribble, pass, shoot, score and otherwise
christen a dozen new fields at Kino Sports South Complex.

The Tucson Association of Realtors Fort Lowell Shootout marked the official opening of the
multimillion-dollar expansion project on Tucson's south side.

Pima County purchased the 167-acre lot south of Interstate 10 in 2014, hoping to use sports
attractions to drive tourism while providing a top-of-the-line sports facilities for local athletes. The
$31.2 million Phase 1 expansion project, which was unveiled to a crowd of nearly 100 VIPs during a
ribbon-cutting ceremony Wednesday, includes 12 lighted natural grass fields, a 20-court pickleball
facility, concessions, locker rooms, a ticket office and parking for more than 700 vehicles.

The project was funded by Kino Stadium District Tax Revenue funds, which include car rental
surcharges and hotel bed taxes.

The South Complex expansion, added to the existing 155-acre Kino Sports Complex, brings the
overall footprint to more than 300 acres, Pima County officials said.

It differs from Kino Stadium, formerly known as Tucson Electric Park; and Kino North Stadium, home
of FC Tucson.

The complex is now divided into three areas. The main complex is considered the hub, housing Kino
Stadium, two soccer fields and various clubhouses. The north complex, which was added to the main
complex in 2013, holds Kino North Stadium, an event center, grandstand, soccer fields, basketball
and volleyball courts, softball fields, a disc golf course, a pool and more.

'It really is a step forward for all of us here in Pima County,' Pima
See KINO, B8
Continued from Page B1

County Board of Supervisors chairman Richard Elias said during the ribbon cutting. 'For years, we've
had very positive dreams and aspirations about this part of town, and this is the continuation of that.'

Pima County Administrator Chuck Huckelberry told the crowd that this weekend's Fort Lowell
Shootout was one of the driving forces behind the expansion project, and the reason for the project's
January deadline. On Friday, more than 380 soccer teams descended on the Kino Sports Complex for
the Shootout's opening ceremonies and Soccer Olympics.

The hope is that future tournaments will keep Pima County athletes - and their families, and their
money - from having to travel to Phoenix for tournaments. Kino Sports Complex now has the largest
number of soccer fields of any facility in Southern Arizona, said Huckelberry, who added that there's
still plenty of space available for more fields.

'We're going to continue the efforts to make this a regional facility and when we say regional, we're
not talking Pima County we're talking the Southwest,' Huckelberry said. 'It will attract teams and
activities from Albuquerque to Los Angeles.'

The project will continue to grow. There are between 60 and 90 open acres of land adjacent to the
existing complex that are master- planned for a sports development complex, restaurants, hotels and
retail sports activities, Huckelberry said. Pima County officials have discussed adding a stadium with
seating for up to 10,000 fans, indoor courts and an amphitheater, said Reenie Ochoa, the Pima
County Stadium District director.

'If a developer or somebody would say to us, 'Hey, this is what's lacking in Tucson that's
complementary to the sports arena,' I think those are all open to discussions,' Ochoa said. 'With that
much property out there, the big components that they're going to push heavily is getting some retail
and commercial development out there that's going to enhance the destination experience.'

http://arizonadailystar.az.newsmemory.com/?publink=3{3¢3620¢
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Ochoa has already been approached by an event seeking a venue with a hotel within walking
distance, which isn't the case for Kino - yet.

'The addition of a hotel and some more restaurants in this part of the community will enhance an
event like this weekend's, where if Johnny's playing at 2 p.m. and you want to grab a sitdown bite to
eat instead of fast food, being able to eat right there at the complex without losing your parking
space would be awesome,' Ochoa said.

The addition of pickleball courts to the South Complex brings a brand new sport to Kino, with several
related events scheduled for the upcoming months. The courts will be free to use during specific time
slots in February and early March; after that, Kino officials will set a fee schedule and begin booking
the courts for leagues and special events.

Supervisor Ramén Valadez said that the lessons, friendships and values gained playing sports can
now be passed on to more local children and adults.

'We are making sure that regardless of where you live in Pima County, that opportunity exists for any
child, any youth, any young person in Pima County,' Valadez said. 'The dream was not for us. The
dream was for our children.'

Contact reporter Caitlin Schmidt at cschmidt@tucson.com or 573-4191. Twitter: @caitlincschmidt.

The sun sets behind the lighted, grass soccer fields at the new Kino Sports South Complex. The first
event to christen the fields is the Fort Lowell Shootout held this weekend.

PHOTOS BY REBECCA SASNETT / ARIZONA DAILY STAR

Two stools stand in the center of the east locker room, one of two locker rooms at the new Kino
Sports South Complex. The cost of the first phase of the project was $31.2 million.

A 20-court pickleball facility is one of the features of the new Kino Sports South Complex. There are
also 12 natural grass fields, concessions and a ticket office.

http://arizonadailystar.az.newsmemory.com/?publink=3{3¢3620¢



The 1,345-acre Tech Park houses tenants including IBM
Corp., which sold the property to the UA in 1994 after
dropping manufacturing operations there; Raytheon
Missile Systems; major customer-service call center
operators Citi and OptumRx; and a number of smaller,
tech-oriented companies.

With indirect and induced impacts such as 4,541 jobs
supported by work at the Tech Park, the park had a total
economic output of $1.7 billion in Pima County last year.

That was up more than 13 percent from total output of
$1.5 billion in 2015, the last year for which comparative
figures were available, but it was still shy of the $2.3
billion counted in 2013 and output of $3 billion in 2008,
at the onset of the Great Recession.

The report’s author is Vera Pavlakovich-Kochi, a
longtime UA economist who now works as an
independent consultant.

Other findings from the report:

* The Tech Park generated an additional 78 jobs in
Pima County for every 100 direct jobs at tenant
employers, while every dollar of the park’s output
generated an additional 53 cents of economic
activity elsewhere in the county.

* The count of 5,870 tech park employees last year
was up more than 14 percent from 2015, compared
with an increase of just 0.3 percent countywide.

* The park continues to be a center of higher-paying
jobs, with the $74,028 average annual wage paid by
tenants in 2017 handily topping the county average
of $47,327. But that 2017 figure for park employees
is down more than 10 percent from 2015.

* The Tech Park generated $51.5 million in state and
local tax revenues in 2017, including $40 million in
Pima County.

The full report is available online at tucne.ws/tchimp.



Tech Parks Arizona also selected Tucson-based Bourn Cos. as master developer of The
Village, a 175-acre proposed development at the Tech Park on Rita Road including
commercial, residential and hotel components.

Expansion at the UA Tech Park, including a hotel and conference center, has been part of
the UA’s long-range plan for the park for years.

Bruce Wright, UA assistant vice president of Tech Parks Arizona, said the timing for
new development there is right, with the park at nearly full occupancy and the local
economy picking up.

“The economy in Tucson has taken off, and Tech Park here on Rita Road has seen some
significant growth,” said Wright, citing a current vacancy rate of just 2.5 percent.

The planned new development will help tenants attract a younger workforce of
millennials — generally considered those who reached adulthood in the early 2000s,
Wright said.

An increasing percentage of the Tech Park’s 6,000-plus employees are millennials, who
according to research tend to place a high value on things like interactive public spaces
and a variety of food and entertainment options, he said.

“The millennials are a really different kind of employee than baby boomers or Gen X,”
Wright said. “They want their work site to be more exciting.”

New retail and food options also will help fill unmet demand in the fast-growing but
“underserved” Vail area, he added.

The Tech Park also plans a series of outdoor public spaces at The Village not only for
employees, but to invite the larger community, Wright said, adding that he envisions
student and other community groups visiting to learn about local technology companies.

Bourn partner Don Bourn said that when the UA put out a request for proposals for a
development partner for the Tech Park, he reacted, as before, by thinking, “that’s way
out there.”



But upon closer consideration, Bourn saw a vibrant tech hub that has the potential to
grow and attract new companies and residents, with good access just 15 minutes from
downtown.

“There are very few places in Tucson that have that concentration of technology-oriented
workers,” Bourn said, citing the presence of tech giants IBM and Raytheon Missile
Systems.

The Village is still in the early planning stages and Bourn still must bring in other
developers and investors, Bourn said.

“We’re not looking at the next five years; we’re looking at the next 25 or 30 years,” he
said. “All great cities have dense nodes of activity that bring energy and excitement, and
we really believe that for the southeastern part of Tucson, this can become that node, if
not become the No. 1 node for research and development.”

The new plans for The Bridges are further along, as UA officials floated the idea of an
initial tech building anchored by Tech Launch Arizona more than two years ago.

The site was initially focused on biotech development and called the UA Bio Park, but it
was rebranded and its focus broadened after the UA couldn’t attract bio firms there in the
aftermath of the Great Recession.

An earlier plan for the initial UA building had Pima County contributing $20 million of
bond funding, with the UA bonding for the rest, but the failure of a related county bond
proposal in 2015 sent the UA looking for a new development partner.

The Boyer Co., which worked with the UA to develop its biomedical campus in Phoenix
and has an office there, has won more than $2 billion in construction and permanent
financing and more than $500 million of projects in various stages of development.

“The Bridges is ideally situated to take advantage of the continued growth in Tucson,”
Boyer Co. partner Matt Jensen said, adding that the company plans to be a long-term
strategic partner with the UA.



“We think it’s going to really become the place for companies to want to locate, as they
look at Tucson.”

Long-term plans for the Technology Precinct at The Bridges include four to five office
buildings, a full-service hotel and conference center, a parking structure and 400,000
square feet of additional office and lab space.

The first structure planned is a four-story, 120,000-square foot office building dedicated
to education and housing Tech Launch Arizona, which currently resides in the aging
Tucson Electric Power Co. building on St. Mary’s Road near Interstate 10.

A second, adjacent lab and office building is planned with six floors and 180,000 square
feet, said Bradley Leathley, a principal in the project’s architectural firm, Flad
Architects.

Besides the usual wet-lab spaces, the new lab and office building will include significant
areas for computing, which is becoming increasingly integrated with biomedical and
other technologies, as well as both formal and informal meeting spaces to foster
collaboration, Leathley said.

After an initial design phase, the first new building at The Bridges is expected to start
going up by January or February, Wright said.

The timing of the construction of the hotel and other features will depend on market
demand, the developers said.

Bourn is also involved in new development at The Bridges, outside of the new
Technology Precinct, after acquiring 112 acres of land there formerly owned by a joint
venture of KB Home and Lennar Homes, which had originally planned to build houses
there.

In January, it was announced that Bourn would build a 200,000-square-foot building at
the south-side tech park where insurance giant Geico plans to move its regional
customer-service operation and expand by some 700 workers.

Bourn said the company has agreed to build at least 300 units of new housing, likely
including both single-family homes and apartments.

The company also plans to add a new stoplight on East 36th Street at Martin Luther King
Junior Way, which bisects The Bridges, and it plans to build a county park there, he said.
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Population
2000 Population
2010 Population
2019 Population
2024 Population
2000-2010 Annual Rate
2010-2019 Annual Rate
2019-2024 Annual Rate
2019 Male Population
2019 Female Population
2019 Median Age

1 mile

6,372
6,416
6,824
7,067
0.07%
0.67%
0.70%
50.1%
49.9%
30.4

3 miles

90,344
96,053
99,184
101,656
0.61%
0.35%
0.49%
49.7%
50.3%
30.6

5 miles

230,148
247,295
256,080
262,700
0.72%
0.38%
0.51%
50.0%
50.0%
30.3

In the identified area, the current year population is 256,080. In 2010, the Census count in the area was 247,295. The rate of change since
2010 was 0.38% annually. The five-year projection for the population in the area is 262,700 representing a change of 0.51% annually from

2019 to 2024. Currently, the population is 50.0% male and 50.0% female.

Median Age

The median age in this area is 30.4, compared to U.S. median age of 38.5.

Race and Ethnicity
2019 White Alone
2019 Black Alone

2019 American Indian/Alaska Native Alone

2019 Asian Alone

2019 Pacific Islander Alone

2019 Other Race
2019 Two or More Races

2019 Hispanic Origin (Any Race)

49.5%
7.8%
4.0%
1.2%
0.1%

32.1%
5.3%

81.0%

53.8%
4.0%
4.3%
1.3%
0.1%

32.5%
4.0%

79.7%

59.0%
4.4%
3.9%
2.8%
0.2%

25.3%
4.4%

63.1%

Persons of Hispanic origin represent 63.1% of the population in the identified area compared to 18.6% of the U.S. population. Persons of
Hispanic Origin may be of any race. The Diversity Index, which measures the probability that two people from the same area will be from

different race/ethnic groups, is 81.2 in the identified area, compared to 64.8 for the U.S. as a whole.

Households
2019 Wealth Index
2000 Households
2010 Households
2019 Total Households
2024 Total Households
2000-2010 Annual Rate
2010-2019 Annual Rate
2019-2024 Annual Rate

2019 Average Household Size

32
1,873
1,936
2,061
2,136

0.33%
0.68%
0.72%

3.27

34
28,658
30,858
31,929
32,755
0.74%
0.37%
0.51%

3.06

40
81,538
87,038
90,105
92,667
0.65%
0.38%
0.56%
2.70

The household count in this area has changed from 87,038 in 2010 to 90,105 in the current year, a change of 0.38% annually. The five-year
projection of households is 92,667, a change of 0.56% annually from the current year total. Average household size is currently 2.70,
compared to 2.70 in the year 2010. The number of families in the current year is 53,302 in the specified area.

Data Note: Income is expressed in current dollars. Housing Affordability Index and Percent of Income for Mortgage calculations are only available for areas with 50

or more owner-occupied housing units.

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2019 and 2024. Esri converted Census 2000 data into 2010 geography.
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Executive Summary

Ajo & I-10 Prepared by Esri
2100 E Ajo Way, Tucson, Arizona, 85713
Rings: 1, 3, 5 mile radii

1 mile 3 miles 5 miles

Mortgage Income

2019 Percent of Income for Mortgage 16.1% 17.2% 19.2%
Median Household Income

2019 Median Household Income $35,167 $32,584 $36,337

2024 Median Household Income $38,456 $37,608 $41,481

2019-2024 Annual Rate 1.80% 2.91% 2.68%
Average Household Income

2019 Average Household Income $43,206 $44,703 $50,293

2024 Average Household Income $49,897 $52,710 $58,901

2019-2024 Annual Rate 2.92% 3.35% 3.21%
Per Capita Income

2019 Per Capita Income $13,054 $14,497 $17,815

2024 Per Capita Income $15,039 $17,102 $20,877

2019-2024 Annual Rate 2.87% 3.36% 3.22%

Households by Income

Current median household income is $36,337 in the area, compared to $60,548 for all U.S. households. Median household income is
projected to be $41,481 in five years, compared to $69,180 for all U.S. households

Current average household income is $50,293 in this area, compared to $87,398 for all U.S. households. Average household income is
projected to be $58,901 in five years, compared to $99,638 for all U.S. households

Current per capita income is $17,815 in the area, compared to the U.S. per capita income of $33,028. The per capita income is projected to
be $20,877 in five years, compared to $36,530 for all U.S. households

Housing
2019 Housing Affordability Index 146 136 122
2000 Total Housing Units 2,017 31,008 89,129
2000 Owner Occupied Housing Units 1,142 16,302 42,367
2000 Renter Occupied Housing Units 731 12,356 39,171
2000 Vacant Housing Units 144 2,350 7,591
2010 Total Housing Units 2,157 34,853 98,139
2010 Owner Occupied Housing Units 1,131 16,788 42,968
2010 Renter Occupied Housing Units 805 14,070 44,070
2010 Vacant Housing Units 221 3,995 11,101
2019 Total Housing Units 2,288 35,985 101,600
2019 Owner Occupied Housing Units 1,202 17,115 43,802
2019 Renter Occupied Housing Units 859 14,814 46,303
2019 Vacant Housing Units 227 4,056 11,495
2024 Total Housing Units 2,366 36,903 104,447
2024 Owner Occupied Housing Units 1,277 17,982 46,000
2024 Renter Occupied Housing Units 859 14,773 46,667
2024 Vacant Housing Units 230 4,148 11,780

Currently, 43.1% of the 101,600 housing units in the area are owner occupied; 45.6%, renter occupied; and 11.3% are vacant. Currently,
in the U.S., 56.4% of the housing units in the area are owner occupied; 32.4% are renter occupied; and 11.2% are vacant. In 2010, there
were 98,139 housing units in the area - 43.8% owner occupied, 44.9% renter occupied, and 11.3% vacant. The annual rate of change in
housing units since 2010 is 1.55%. Median home value in the area is $142,898, compared to a median home value of $234,154 for the U.S.
In five years, median value is projected to change by 4.26% annually to $176,009.

Data Note: Income is expressed in current dollars. Housing Affordability Index and Percent of Income for Mortgage calculations are only available for areas with 50
or more owner-occupied housing units.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2019 and 2024. Esri converted Census 2000 data into 2010 geography.
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Business Summary

Ajo & I-10 Prepared by Esri
2100 E Ajo Way, Tucson, Arizona, 85713
Rings: 1, 3, 5 mile radii

Data for all businesses in area 1 mile 3 miles 5 miles
Total Businesses: 451 3,751 9,805
Total Employees: 9,415 52,371 165,967
Total Residential Population: 6,824 99,184 256,080
Employee/Residential Population Ratio (per 100 Residents) 138 53 65
Businesses Employees Businesses Employees Businesses Employees
by SIC Codes Number Percent Number Percent Number Percent Number Percent Number Percent Number Percent
Agriculture & Mining 4 0.9% 78 0.8% 50 1.3% 636 1.2% 120 1.2% 1,312 0.8%
Construction 39 8.6% 773 8.2% 357 9.5% 5,157 9.8% 616 6.3% 7,035 4.2%
Manufacturing 37 8.2% 1,069 11.4% 253 6.7% 5,080 9.7% 381 3.9% 18,135 10.9%
Transportation 16 3.5% 599 6.4% 129 3.4% 2,251 4.3% 218 2.2% 3,333 2.0%
Communication 7 1.6% 52 0.6% 50 1.3% 344 0.7% 108 1.1% 1,168 0.7%
Utility 2 0.4% 91 1.0% 12 0.3% 449 0.9% 30 0.3% 1,485 0.9%
Wholesale Trade 49 10.9% 717 7.6% 264 7.0% 4,005 7.6% 418 4.3% 6,146 3.7%
Retail Trade Summary 91 20.2% 1,545 16.4% 831 22.2% 11,033 21.1% 2,087 21.3% 29,232 17.6%
Home Improvement 10 2.2% 130 1.4% 80 2.1% 1,074 2.1% 128 1.3% 1,905 1.1%
General Merchandise Stores 4 0.9% 390 4.1% 29 0.8% 903 1.7% 66 0.7% 2,349 1.4%
Food Stores 11 2.4% 202 2.1% 94 2.5% 1,661 3.2% 220 2.2% 3,423 2.1%
Auto Dealers, Gas Stations, Auto Aftermarket 19 4.2% 201 2.1% 118 3.1% 1,039 2.0% 219 2.2% 3,340 2.0%
Apparel & Accessory Stores 1 0.2% 8 0.1% 34 0.9% 158 0.3% 93 0.9% 590 0.4%
Furniture & Home Furnishings 12 2.7% 90 1.0% 85 2.3% 748 1.4% 161 1.6% 1,590 1.0%
Eating & Drinking Places 19 4.2% 364 3.9% 200 5.3% 3,332 6.4% 671 6.8% 11,658 7.0%
Miscellaneous Retail 16 3.5% 160 1.7% 190 5.1% 2,119 4.0% 529 5.4% 4,378 2.6%
Finance, Insurance, Real Estate Summary 16 3.5% 70 0.7% 213 5.7% 1,136 2.2% 808 8.2% 6,872 4.1%
Banks, Savings & Lending Institutions 5 1.1% 28 0.3% 38 1.0% 290 0.6% 131 1.3% 1,491 0.9%
Securities Brokers 3 0.7% 14 0.1% 25 0.7% 137 0.3% 89 0.9% 771 0.5%
Insurance Carriers & Agents 3 0.7% 9 0.1% 56 1.5% 182 0.3% 179 1.8% 1,238 0.7%
Real Estate, Holding, Other Investment Offices 5 1.1% 20 0.2% 94 2.5% 527 1.0% 409 4.2% 3,371 2.0%
Services Summary 143 31.7% 2,592 27.5% 1,303 34.7% 17,637 33.7% 3,998 40.8% 76,400 46.0%
Hotels & Lodging 5 1.1% 47 0.5% 31 0.8% 240 0.5% 113 1.2% 2,478 1.5%
Automotive Services 23 5.1% 180 1.9% 232 6.2% 1,486 2.8% 396 4.0% 2,856 1.7%
Motion Pictures & Amusements 8 1.8% 78 0.8% 78 2.1% 1,584 3.0% 225 2.3% 4,315 2.6%
Health Services 18 4.0% 387 4.1% 112 3.0% 2,781 5.3% 443 4.5% 12,429 7.5%
Legal Services 2 0.4% 5 0.1% 28 0.7% 95 0.2% 278 2.8% 1,350 0.8%
Education Institutions & Libraries 6 1.3% 431 4.6% 78 2.1% 3,780 7.2% 327 3.3% 31,084 18.7%
Other Services 81 18.0% 1,464 15.5% 744 19.8% 7,670 14.6% 2,215 22.6% 21,889 13.2%
Government 16 3.5% 1,784 18.9% 59 1.6% 4,411 8.4% 336 3.4% 14,223 8.6%
Unclassified Establishments 29 6.4% 45 0.5% 230 6.1% 234 0.4% 683 7.0% 624 0.4%
Totals 451 100.0% 9,415 100.0% 3,751 100.0% 52,371 100.0% 9,805 100.0% 165,967 100.0%

Source: Copyright 2019 Infogroup, Inc. All rights reserved. Esri Total Residential Population forecasts for 2019.
Date Note: Data on the Business Summary report is calculated using Esri’s Data allocation method which uses census block groups to allocate business summary data to custom areas.
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Business Summary

Ajo & I-10 Prepared by Esri
2100 E Ajo Way, Tucson, Arizona, 85713
Rings: 1, 3, 5 mile radii

Businesses Employees Businesses Employees Businesses Employees
by NAICS Codes Number Percent Number Percent Number Percent Number Percent Number Percent Number Percent
Agriculture, Forestry, Fishing & Hunting 0 0.0% 1 0.0% 4 0.1% 41 0.1% 9 0.1% 88 0.1%
Mining 1 0.2% 8 0.1% 9 0.2% 99 0.2% 18 0.2% 292 0.2%
Utilities 1 0.2% 83 0.9% 5 0.1% 405 0.8% 20 0.2% 1,433 0.9%
Construction 42 9.3% 802 8.5% 375 10.0% 5,320 10.2% 662 6.8% 7,431 4.5%
Manufacturing 43 9.5% 550 5.8% 285 7.6% 4,385 8.4% 421 4.3% 17,227 10.4%
Wholesale Trade 49 10.9% 718 7.6% 262 7.0% 4,006 7.6% 410 4.2% 6,113 3.7%
Retail Trade 65 14.4% 1,139 12.1% 591 15.8% 7,469 14.3% 1,346 13.7% 17,002 10.2%
Motor Vehicle & Parts Dealers 17 3.8% 182 1.9% 107 2.9% 940 1.8% 189 1.9% 3,136 1.9%
Furniture & Home Furnishings Stores 5 1.1% 45 0.5% 39 1.0% 391 0.7% 76 0.8% 621 0.4%
Electronics & Appliance Stores 3 0.7% 15 0.2% 20 0.5% 212 0.4% 46 0.5% 707 0.4%
Bldg Material & Garden Equipment & Supplies Dealers 9 2.0% 129 1.4% 78 2.1% 1,071 2.0% 125 1.3% 1,901 1.1%
Food & Beverage Stores 8 1.8% 188 2.0% 85 2.3% 1,625 3.1% 198 2.0% 3,098 1.9%
Health & Personal Care Stores 6 1.3% 56 0.6% 40 1.1% 513 1.0% 110 1.1% 1,307 0.8%
Gasoline Stations 2 0.4% 19 0.2% 12 0.3% 98 0.2% 30 0.3% 204 0.1%
Clothing & Clothing Accessories Stores 1 0.2% 10 0.1% 44 1.2% 185 0.4% 132 1.3% 705 0.4%
Sport Goods, Hobby, Book, & Music Stores 2 0.4% 21 0.2% 31 0.8% 193 0.4% 99 1.0% 716 0.4%
General Merchandise Stores 4 0.9% 390 4.1% 29 0.8% 903 1.7% 66 0.7% 2,349 1.4%
Miscellaneous Store Retailers 6 1.3% 51 0.5% 85 2.3% 762 1.5% 237 2.4% 1,634 1.0%
Nonstore Retailers 3 0.7% 33 0.4% 22 0.6% 575 1.1% 39 0.4% 623 0.4%
Transportation & Warehousing 16 3.5% 615 6.5% 124 3.3% 2,322 4.4% 186 1.9% 3,219 1.9%
Information 9 2.0% 645 6.9% 82 2.2% 1,512 2.9% 224 2.3% 3,890 2.3%
Finance & Insurance 11 2.4% 50 0.5% 124 3.3% 630 1.2% 413 4.2% 3,573 2.2%
Central Bank/Credit Intermediation & Related Activities 5 1.1% 28 0.3% 43 1.1% 311 0.6% 143 1.5% 1,559 0.9%
Securities, Commodity Contracts & Other Financial 3 0.7% 14 0.1% 25 0.7% 137 0.3% 92 0.9% 776 0.5%
Insurance Carriers & Related Activities; Funds, Trusts & 3 0.7% 9 0.1% 56 1.5% 182 0.3% 179 1.8% 1,238 0.7%
Real Estate, Rental & Leasing 15 3.3% 84 0.9% 172 4.6% 990 1.9% 543 5.5% 3,548 2.1%
Professional, Scientific & Tech Services 34 7.5% 510 5.4% 271 7.2% 2,332 4.5% 995 10.1% 7,362 4.4%
Legal Services 2 0.4% 6 0.1% 35 0.9% 116 0.2% 305 3.1% 1,484 0.9%
Management of Companies & Enterprises 0 0.0% 0 0.0% 3 0.1% 8 0.0% 12 0.1% 518 0.3%
Administrative & Support & Waste Management & Remediation 16 3.5% 168 1.8% 119 3.2% 1,167 2.2% 312 3.2% 4,688 2.8%
Educational Services 7 1.6% 439 4.7% 78 2.1% 3,757 7.2% 340 3.5% 30,514 18.4%
Health Care & Social Assistance 27 6.0% 830 8.8% 185 4.9% 4,559 8.7% 683 7.0% 16,642 10.0%
Arts, Entertainment & Recreation 3 0.7% 60 0.6% 49 1.3% 1,582 3.0% 171 1.7% 4,246 2.6%
Accommodation & Food Services 24 5.3% 410 4.4% 233 6.2% 3,571 6.8% 793 8.1% 14,211 8.6%
Accommodation 5 1.1% 47 0.5% 31 0.8% 240 0.5% 113 1.2% 2,478 1.5%
Food Services & Drinking Places 19 4.2% 363 3.9% 202 5.4% 3,332 6.4% 680 6.9% 11,733 7.1%
Other Services (except Public Administration) 40 8.9% 473 5.0% 488 13.0% 3,573 6.8% 1,226 12.5% 9,027 5.4%
Automotive Repair & Maintenance 17 3.8% 105 1.1% 181 4.8% 1,034 2.0% 305 3.1% 2,086 1.3%
Public Administration 16 3.5% 1,784 18.9% 59 1.6% 4,411 8.4% 337 3.4% 14,323 8.6%
Unclassified Establishments 29 6.4% 45 0.5% 230 6.1% 234 0.4% 682 7.0% 620 0.4%
Total 451  100.0% 9,415 100.0% 3,751 100.0% 52,371 100.0% 9,805 100.0% 165,967 100.0%

Source: Copyright 2019 Infogroup, Inc. All rights reserved. Esri Total Residential Population forecasts for 2019.
Date Note: Data on the Business Summary report is calculated using Esri’s Data allocation method which uses census block groups to allocate business summary data to custom areas.
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Population
2000 Population
2010 Population
2019 Population
2024 Population
2000-2010 Annual Rate
2010-2019 Annual Rate
2019-2024 Annual Rate
2019 Male Population
2019 Female Population
2019 Median Age

5 minutes

37,392
40,311
42,397
43,775
0.75%
0.55%
0.64%
49.6%
50.4%

29.8

10 minutes

203,132
222,634
231,005
236,975
0.92%
0.40%
0.51%
50.0%
50.0%
30.0

15 minutes

436,461
469,459
489,219
502,863
0.73%
0.45%
0.55%
49.7%
50.3%
8.8

In the identified area, the current year population is 489,219. In 2010, the Census count in the area was 469,459. The rate of change since
2010 was 0.45% annually. The five-year projection for the population in the area is 502,863 representing a change of 0.55% annually from

2019 to 2024. Currently, the population is 49.7% male and 50.3% female.

Median Age

The median age in this area is 29.8, compared to U.S. median age of 38.5.

Race and Ethnicity
2019 White Alone
2019 Black Alone

2019 American Indian/Alaska Native Alone

2019 Asian Alone

2019 Pacific Islander Alone

2019 Other Race
2019 Two or More Races

2019 Hispanic Origin (Any Race)

50.0%
4.5%
4.6%
1.0%
0.1%

35.6%
4.1%

83.4%

58.0%
4.5%
4.1%
2.5%
0.1%

26.4%
4.4%

66.0%

63.1%
4.9%
3.5%
3.0%
0.2%

20.6%
4.7%

53.1%

Persons of Hispanic origin represent 53.1% of the population in the identified area compared to 18.6% of the U.S. population. Persons of
Hispanic Origin may be of any race. The Diversity Index, which measures the probability that two people from the same area will be from

different race/ethnic groups, is 79.8 in the identified area, compared to 64.8 for the U.S. as a whole.

Households
2019 Wealth Index
2000 Households
2010 Households
2019 Total Households
2024 Total Households
2000-2010 Annual Rate
2010-2019 Annual Rate
2019-2024 Annual Rate

2019 Average Household Size

31
11,349
12,400
13,047
13,480
0.89%
0.55%
0.66%

3.21

40
69,738
76,268
79,147
81,454
0.90%
0.40%
0.58%

2.75

46
168,645
179,878
187,237
192,707
0.65%
0.43%
0.58%
2.52

The household count in this area has changed from 179,878 in 2010 to 187,237 in the current year, a change of 0.43% annually. The five-
year projection of households is 192,707, a change of 0.58% annually from the current year total. Average household size is currently 2.52,
compared to 2.52 in the year 2010. The number of families in the current year is 106,273 in the specified area.

Data Note: Income is expressed in current dollars. Housing Affordability Index and Percent of Income for Mortgage calculations are only available for areas with 50

or more owner-occupied housing units.

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2019 and 2024. Esri converted Census 2000 data into 2010 geography.

May 20, 2020



Executive Summary

Ajo & I-10 Prepared by Esri
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Drive Time: 5, 10, 15 minute radii

5 minutes 10 minutes 15 minutes

Mortgage Income

2019 Percent of Income for Mortgage 16.8% 19.0% 20.3%
Median Household Income

2019 Median Household Income $31,988 $35,620 $38,819

2024 Median Household Income $36,604 $40,447 $44,846

2019-2024 Annual Rate 2.73% 2.57% 2.93%
Average Household Income

2019 Average Household Income $42,168 $49,390 $53,720

2024 Average Household Income $49,087 $57,887 $62,971

2019-2024 Annual Rate 3.09% 3.23% 3.23%
Per Capita Income

2019 Per Capita Income $13,045 $17,034 $20,581

2024 Per Capita Income $15,187 $19,981 $24,128

2019-2024 Annual Rate 3.09% 3.24% 3.23%

Households by Income

Current median household income is $38,819 in the area, compared to $60,548 for all U.S. households. Median household income is
projected to be $44,846 in five years, compared to $69,180 for all U.S. households

Current average household income is $53,720 in this area, compared to $87,398 for all U.S. households. Average household income is
projected to be $62,971 in five years, compared to $99,638 for all U.S. households

Current per capita income is $20,581 in the area, compared to the U.S. per capita income of $33,028. The per capita income is projected to
be $24,128 in five years, compared to $36,530 for all U.S. households

Housing
2019 Housing Affordability Index 137 123 114
2000 Total Housing Units 12,242 76,731 184,597
2000 Owner Occupied Housing Units 6,509 36,932 90,284
2000 Renter Occupied Housing Units 4,839 32,805 78,361
2000 Vacant Housing Units 894 6,994 15,952
2010 Total Housing Units 13,959 86,135 203,293
2010 Owner Occupied Housing Units 6,750 38,935 93,536
2010 Renter Occupied Housing Units 5,650 37,333 86,342
2010 Vacant Housing Units 1,559 9,867 23,415
2019 Total Housing Units 14,615 89,499 211,224
2019 Owner Occupied Housing Units 7,012 39,799 95,884
2019 Renter Occupied Housing Units 6,035 39,348 91,353
2019 Vacant Housing Units 1,568 10,352 23,987
2024 Total Housing Units 15,088 92,093 217,257
2024 Owner Occupied Housing Units 7,455 41,779 100,688
2024 Renter Occupied Housing Units 6,026 39,675 92,019
2024 Vacant Housing Units 1,608 10,639 24,550

Currently, 45.4% of the 211,224 housing units in the area are owner occupied; 43.2%, renter occupied; and 11.4% are vacant. Currently,

in the U.S., 56.4% of the housing units in the area are owner occupied; 32.4% are renter occupied; and 11.2% are vacant. In 2010, there

were 203,293 housing units in the area - 46.0% owner occupied, 42.5% renter occupied, and 11.5% vacant. The annual rate of change in

housing units since 2010 is 1.72%. Median home value in the area is $160,926, compared to a median home value of $234,154 for the U.S.
In five years, median value is projected to change by 3.48% annually to $190,972.

Data Note: Income is expressed in current dollars. Housing Affordability Index and Percent of Income for Mortgage calculations are only available for areas with 50
or more owner-occupied housing units.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2019 and 2024. Esri converted Census 2000 data into 2010 geography.
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Business Summary

Ajo & I-10 Prepared by Esri
2100 E Ajo Way, Tucson, Arizona, 85713
Drive Time: 5, 10, 15 minute radii

Data for all businesses in area 5 minutes 10 minutes 15 minutes
Total Businesses: 1,756 8,984 17,767
Total Employees: 29,256 149,719 262,985
Total Residential Population: 42,397 231,005 489,219
Employee/Residential Population Ratio (per 100 Residents) 69 65 54
Businesses Employees Businesses Employees Businesses Employees
by SIC Codes Number Percent Number Percent Number Percent Number Percent Number Percent Number Percent
Agriculture & Mining 21 1.2% 335 1.1% 117 1.3% 1,373 0.9% 272 1.5% 3,058 1.2%
Construction 161 9.2% 2,805 9.6% 624 6.9% 7,580 5.1% 1,161 6.5% 12,724 4.8%
Manufacturing 126 7.2% 2,679 9.2% 413 4.6% 15,983 10.7% 640 3.6% 25,235 9.6%
Transportation 66 3.8% 1,536 5.3% 226 2.5% 3,454 2.3% 393 2.2% 4,637 1.8%
Communication 26 1.5% 219 0.7% 101 1.1% 1,277 0.9% 208 1.2% 2,730 1.0%
Utility 7 0.4% 349 1.2% 36 0.4% 1,533 1.0% 54 0.3% 1,706 0.6%
Wholesale Trade 146 8.3% 1,935 6.6% 441 4.9% 6,910 4.6% 692 3.9% 9,596 3.6%
Retail Trade Summary 372 21.2% 5,376 18.4% 1,913 21.3% 26,260 17.5% 3,979 22.4% 57,043 21.7%
Home Improvement 34 1.9% 508 1.7% 127 1.4% 1,882 1.3% 233 1.3% 3,347 1.3%
General Merchandise Stores 14 0.8% 664 2.3% 63 0.7% 2,052 1.4% 131 0.7% 4,435 1.7%
Food Stores 46 2.6% 785 2.7% 207 2.3% 3,409 2.3% 393 2.2% 6,882 2.6%
Auto Dealers, Gas Stations, Auto Aftermarket 60 3.4% 556 1.9% 213 2.4% 2,796 1.9% 402 2.3% 6,772 2.6%
Apparel & Accessory Stores 15 0.9% 66 0.2% 81 0.9% 460 0.3% 232 1.3% 2,346 0.9%
Furniture & Home Furnishings 38 2.2% 310 1.1% 154 1.7% 1,566 1.0% 330 1.9% 3,468 1.3%
Eating & Drinking Places 96 5.5% 1,717 5.9% 594 6.6% 10,180 6.8% 1,199 6.7% 21,156 8.0%
Miscellaneous Retail 70 4.0% 771 2.6% 474 5.3% 3,914 2.6% 1,060 6.0% 8,636 3.3%
Finance, Insurance, Real Estate Summary 87 5.0% 442 1.5% 657 7.3% 4,666 3.1% 1,519 8.5% 12,027 4.6%
Banks, Savings & Lending Institutions 19 1.1% 121 0.4% 110 1.2% 996 0.7% 239 1.3% 3,112 1.2%
Securities Brokers 13 0.7% 71 0.2% 58 0.6% 275 0.2% 159 0.9% 1,371 0.5%
Insurance Carriers & Agents 26 1.5% 85 0.3% 130 1.4% 407 0.3% 321 1.8% 1,890 0.7%
Real Estate, Holding, Other Investment Offices 28 1.6% 166 0.6% 359 4.0% 2,988 2.0% 800 4.5% 5,653 2.1%
Services Summary 595 33.9% 9,756 33.3% 3,509 39.1% 66,301 44.3% 7,293 41.0% 117,269 44.6%
Hotels & Lodging 18 1.0% 149 0.5% 112 1.2% 1,986 1.3% 160 0.9% 3,162 1.2%
Automotive Services 106 6.0% 729 2.5% 391 4.4% 2,439 1.6% 737 4.1% 5,888 2.2%
Motion Pictures & Amusements 31 1.8% 763 2.6% 210 2.3% 3,799 2.5% 429 2.4% 7,948 3.0%
Health Services 62 3.5% 2,063 7.1% 338 3.8% 8,314 5.6% 1,080 6.1% 25,100 9.5%
Legal Services 4 0.2% 11 0.0% 244 2.7% 1,142 0.8% 368 2.1% 1,768 0.7%
Education Institutions & Libraries 26 1.5% 1,570 5.4% 269 3.0% 28,601 19.1% 484 2.7% 35,959 13.7%
Other Services 346 19.7% 4,470 15.3% 1,945 21.6% 20,020 13.4% 4,035 22.7% 37,444 14.2%
Government 36 2.1% 3,658 12.5% 324 3.6% 13,738 9.2% 379 2.1% 16,131 6.1%
Unclassified Establishments 114 6.5% 165 0.6% 624 6.9% 643 0.4% 1,177 6.6% 830 0.3%
Totals 1,756  100.0% 29,256 100.0% 8,984 100.0% 149,719 100.0% 17,767 100.0% 262,985 100.0%

Source: Copyright 2019 Infogroup, Inc. All rights reserved. Esri Total Residential Population forecasts for 2019.
Date Note: Data on the Business Summary report is calculated using Esri’s Data allocation method which uses census block groups to allocate business summary data to custom areas.
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Business Summary

Ajo & I-10 Prepared by Esri
2100 E Ajo Way, Tucson, Arizona, 85713
Drive Time: 5, 10, 15 minute radii

Businesses Employees Businesses Employees Businesses Employees
by NAICS Codes Number Percent Number Percent Number Percent Number Percent Number Percent Number Percent
Agriculture, Forestry, Fishing & Hunting 1 0.1% 6 0.0% 9 0.1% 92 0.1% 25 0.1% 183 0.1%
Mining 4 0.2% 35 0.1% 17 0.2% 174 0.1% 25 0.1% 394 0.1%
Utilities 3 0.2% 324 1.1% 25 0.3% 1,474 1.0% 33 0.2% 1,570 0.6%
Construction 174 9.9% 2,923 10.0% 665 7.4% 7,920 5.3% 1,255 7.1% 13,322 5.1%
Manufacturing 145 8.3% 1,905 6.5% 452 5.0% 15,093 10.1% 711 4.0% 24,535 9.3%
Wholesale Trade 146 8.3% 1,941 6.6% 435 4.8% 6,890 4.6% 672 3.8% 9,491 3.6%
Retail Trade 256 14.6% 3,542 12.1% 1,248 13.9% 15,548 10.4% 2,664 15.0% 34,996 13.3%
Motor Vehicle & Parts Dealers 53 3.0% 488 1.7% 186 2.1% 2,612 1.7% 349 2.0% 6,428 2.4%
Furniture & Home Furnishings Stores 14 0.8% 163 0.6% 72 0.8% 699 0.5% 172 1.0% 1,787 0.7%
Electronics & Appliance Stores 11 0.6% 63 0.2% 42 0.5% 617 0.4% 105 0.6% 1,324 0.5%
Bldg Material & Garden Equipment & Supplies Dealers 33 1.9% 506 1.7% 124 1.4% 1,878 1.3% 228 1.3% 3,337 1.3%
Food & Beverage Stores 39 2.2% 772 2.6% 188 2.1% 3,140 2.1% 348 2.0% 6,404 2.4%
Health & Personal Care Stores 17 1.0% 192 0.7% 96 1.1% 1,205 0.8% 230 1.3% 2,597 1.0%
Gasoline Stations 7 0.4% 68 0.2% 27 0.3% 184 0.1% 53 0.3% 345 0.1%
Clothing & Clothing Accessories Stores 18 1.0% 75 0.3% 116 1.3% 552 0.4% 304 1.7% 2,664 1.0%
Sport Goods, Hobby, Book, & Music Stores 8 0.5% 68 0.2% 88 1.0% 538 0.4% 213 1.2% 1,656 0.6%
General Merchandise Stores 14 0.8% 664 2.3% 63 0.7% 2,052 1.4% 131 0.7% 4,435 1.7%
Miscellaneous Store Retailers 31 1.8% 391 1.3% 211 2.3% 1,446 1.0% 463 2.6% 3,234 1.2%
Nonstore Retailers 10 0.6% 94 0.3% 36 0.4% 627 0.4% 68 0.4% 784 0.3%
Transportation & Warehousing 67 3.8% 1,602 5.5% 193 2.1% 3,309 2.2% 311 1.8% 4,259 1.6%
Information 33 1.9% 1,199 4.1% 196 2.2% 3,736 2.5% 385 2.2% 6,069 2.3%
Finance & Insurance 61 3.5% 283 1.0% 310 3.5% 1,732 1.2% 747 4.2% 6,544 2.5%
Central Bank/Credit Intermediation & Related Activities 21 1.2% 127 0.4% 119 1.3% 1,043 0.7% 260 1.5% 3,236 1.2%
Securities, Commodity Contracts & Other Financial 13 0.7% 71 0.2% 61 0.7% 281 0.2% 167 0.9% 1,418 0.5%
Insurance Carriers & Related Activities; Funds, Trusts & 26 1.5% 85 0.3% 130 1.4% 407 0.3% 321 1.8% 1,890 0.7%
Real Estate, Rental & Leasing 63 3.6% 370 1.3% 492 5.5% 3,204 2.1% 1,084 6.1% 6,119 2.3%
Professional, Scientific & Tech Services 122 6.9% 1,450 5.0% 886 9.9% 6,917 4.6% 1,674 9.4% 12,425 4.7%
Legal Services 8 0.5% 18 0.1% 270 3.0% 1,261 0.8% 407 2.3% 1,960 0.7%
Management of Companies & Enterprises 1 0.1% 1 0.0% 10 0.1% 483 0.3% 16 0.1% 528 0.2%
Administrative & Support & Waste Management & Remediation 58 3.3% 581 2.0% 286 3.2% 4,753 3.2% 657 3.7% 9,219 3.5%
Educational Services 26 1.5% 1,558 5.3% 278 3.1% 28,055 18.7% 543 3.1% 35,512 13.5%
Health Care & Social Assistance 94 5.4% 3,001 10.3% 553 6.2% 12,319 8.2% 1,504 8.5% 32,273 12.3%
Arts, Entertainment & Recreation 19 1.1% 789 2.7% 166 1.8% 3,794 2.5% 284 1.6% 7,747 2.9%
Accommodation & Food Services 114 6.5% 1,861 6.4% 717 8.0% 12,228 8.2% 1,385 7.8% 24,532 9.3%
Accommodation 18 1.0% 149 0.5% 112 1.2% 1,986 1.3% 160 0.9% 3,162 1.2%
Food Services & Drinking Places 96 5.5% 1,712 5.9% 605 6.7% 10,242 6.8% 1,225 6.9% 21,370 8.1%
Other Services (except Public Administration) 220 12.5% 2,062 7.0% 1,097 12.2% 7,522 5.0% 2,237 12.6% 16,214 6.2%
Automotive Repair & Maintenance 82 4.7% 443 1.5% 303 3.4% 1,704 1.1% 582 3.3% 4,841 1.8%
Public Administration 36 2.1% 3,658 12.5% 325 3.6% 13,838 9.2% 380 2.1% 16,231 6.2%
Unclassified Establishments 114 6.5% 165 0.6% 623 6.9% 638 0.4% 1,175 6.6% 824 0.3%
Total 1,756  100.0% 29,256  100.0% 8,984 100.0% 149,719 100.0% 17,767 100.0% 262,985 100.0%

Source: Copyright 2019 Infogroup, Inc. All rights reserved. Esri Total Residential Population forecasts for 2019.
Date Note: Data on the Business Summary report is calculated using Esri’s Data allocation method which uses census block groups to allocate business summary data to custom areas.
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